Brand
Guidelines

CoCarting



Table of Contents Brand Guidelines | Page O1

Visual Identity 3 MainLogo Typography 15 Typefaces
4  Logolcon 16 Typeface Demo
5 Vertical Logo 1/ Headlines & Paragraphs
6 LogowithTagline
/  Mono ColorLogo
8 Thumbnail Mark Social Media 19 Background Colors
9 SafeZone
10 Do's& Dont's
Mascot 21 CoCo
Color Palette 12 Primary Color Palette
13 Secondary Color Palette Iconography 23 Coloredlcons

24 Whitelcons

CoCarting



O1.
Visual Identity



Main LogO Brand Guidelines | Page 03

1 CoCarting’

CoCarting



LOgO Icon Brand Guidelines | Page 04

CoCarting



Vertical Logo Brand Guidelines | Page 05

' 4

CoCarting

CoCarting



Logo with Tagline Brand Guidelines | Page 06

i Nololo=Tsilaslell L CoCarting

Shop Together, Smile Together Shop Together, Smile Together
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The mono logo should be used If print colors are limited or you have
been asked for a single-colorlogo. Where possible use the white
logo on a colored background
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Thumbnail Mark

Brand Guidelines | Page 08

The Thumbnail mark featured in the brand guidelines page,
serves as the digital emblem of the brand, encapsulating its
essence andvaluesinacompactyvisual form foreasy

recognition onusers screens. ’ N
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Make sure that text or other design elements do not encroach on
thelogo. The marked space should always be given so thelogo
canbe free from any distraction.

X X
<—> <>
N
X
7
r @ ° ®
| ] Shop Together, Smile Together \’
X
\4

CoCarting



Do's & Dont's

Here’swhat Not to do

1. Do not separate
the logo text fromicon

2. Do not twist orrotate thelogo

3. Do not squash,
scale, distort orwrap thelogo

4. Do notresize the
elemens withinthelogo

5. Do not alterthe color of thelogo
6. Do not outline thelogo

/.Donotchange
the transparency of the logo

8 .Donotcrope thelogoincorrectly

9.Donot apply
drop shadows the logo
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02.
Color Palette



Primary Color Palette

Palatinate Blue

75% 50%
75% 50%
75% 50%

HEX #4338ca
RGB 67,56,202
Pantone 2736
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25%

25%

25%

25%

10%

10%

109%

10%
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Secondary Color Palette Brand Guidelines | Page 13

Secondary colors complement the primary color and
create a cohesive visual identity for the brand

25% 10%

O 5 HEX #ec4899
Rose Bonbon RGB 236,72,153

Pantone 232

25% 10%

O 6 . HEX #a2lcaf
Mauveine RGB 162, 27,175

Pantone 253

Typeface Colors

O ; , HEX #f5f5f4
White Smoke RGB 245,245, 244

Pantone 656

75% 50% 25% 109%

25% 10%

O 8 HEX #44403c
Charcoal Grey RGB 68,64, 60

Pantone 447
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’?‘?fbography



Georgla

Plus Jakarta Sans
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Typeface Demo
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Georgla

AN |
Bb

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789

Brand Guidelines | Page 16

Plus Jakarta
Sans

A a
Bb

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789



Headlines & Paragraphs

CoCarting

Headlines

HAPPIER
CUSTOMERS

H1| GEORGIA | SIZE 36

HAPPIER
CUSTOMERS

H2 | GEORGIA | SIZE 25

HAPPIER
CUSTOMERS

H3| GEORGIA | SIZE 20

BRANDS THAT
BELIEVE IN US

H4 | GEORGIA | SIZE17

Brand Guidelines | Page 17

Paragraphs

BRANDS THAT
BELIEVEINUS

H5 | PLUS JAKARTA SANS | SIZE 15

BRANDS THAT
BELIEVEINUS

Hé6 | PLUS JAKARTA SANS | SIZE12

BRANDS THAT
BELIEVEIN US

H7 | PLUS JAKARTA SANS | SIZE10




(S)géial Media
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Background Colors

Solids Linear Gradients Radial Gradients
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06.
[conography
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Colored Icons
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White Icons

®
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Thank you

November 3, 2024 https://www.cocarting.com



